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Cél/ﬁ&/” Evaluation Form

EXPLANATIONS RELATING TO THE EVALUATION FORM
FOR AFTER-SALE SERVICE

The appointment as authorized After-Sale Service Workshop is related to both the workshop
environment and the applicant watchmaker.

The evaluation form is to be used in the following cases:

X when an applicant watch repairer wants to be appointed to perform after-sale services;

x when an authorized After-Sale Service Workshop already appointed to perform after-
sale services wishes one of his other watchmakers to be appointed;

»* when an authorized After-Sale Service Workshop already appointed to perform after-
sale services needs to be reevaluated.
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C&, lies Evaluation Form

PURPQOSE:

This evaluation has for purpose to:

appoint an authorized After-Sale Service Workshop

Level of services for which this evaluation is made:

Maintenance Service
Complete Service

have another of its watchmaker authorized

level of service for which this evaluation is made:

Maintenance Service
Complete Service

be reevaluated
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Cartier

Evaluation Form

GENERAL INFORMATION ON THE APPLICANT:

Company:

Address:

Tel:

Fax:

E-mail address:

Manager/ Director/ Owner:

Address:

Tel:

Fax:

E-mail address:

Address:

Location of the workshop (if different from the registered company address):

Tel:

Fax:

E-mail address:
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W Evaluation Form

APPLICANT WATCHMAKER:

First name :

Last name :. ...
Education: ...........

Special education @ .
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W Evaluation Form

BRAND EVALUATION:

Name of the representative of the brand for the evaluation :

Date of inspection :

Date of approval / refusal (strike out the incorrect term) ;... .

Comments:
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C& rlier Evaluation Form

1. WORKSHOP’S ENVIRONMENT

1.1 Geographic cover

Other authorized After-Sale Service Workshop, authorized dealer or Cartier Boutique within a perimeter
of 1 mile

yes [0 ] no[ 6|

1.2 Location of the workshop

Central and in prime shopping area Central but no prime area (4 ]
Suburbs [@
1.3 Exterior environment
Top standing (fashion/luxury) Middle standing [4 ]
Low standing I:E
1.4 Layout of the workshop
(i} Entrance
Street level reception yes [6 |  No[ 0]
(i) Reception Area
Optimum Adequate [4 ]
Inadequate [0 ]
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(M Evaluation Form

(iiiy Principal workshop

Optimum Adequate E:]
Inadequate [0 ]
(iv) Polishing
Optimum Adequate (4 |
Inadequate [0 ]
(v} Cleaning
Optimum [6 ] Adequate
Inadequate @
{vi) Storage
Separate storage room  yes No
(vii) Light
Optimum [6 ]
Average Inadequate [0 ]

TOTAL!
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(W Evaluation Form

2. TECHNICAL ISSUES

2.4 Brands for which the workshop is duly appointed to perform after-sales services

At least one among

Audemars Piguet,

Blancpain, Breguet, yes no @j
Breitling, Ebel, Frank

Muller, Omega, Patek

Philippe, Rolex, Tag

Heuer, Zenith

2.2 Brands for which the applicant watchmaker is duly appointed to perform after-sales
services

At least one among

Audemars Piguet,

Blancpain, Brgeguet, yes no @
Breitling, Ebel, Frank

Muller, Omega, Patek

Philippe, Rolex, Tag

Heuer, Zenith

2.3 Average number of interventions by the applicant watchmaker per month

2.3.1) Applicant for Maintenance Service (interventions read “at least Maintenance

Interventions”)
More than 35 More than 25 [ 6 | Between 16-20 [ 4 |
interventions interventions interventions
Lessthan16 | 0
interventions

2.3.2) Applicant for Complete Service (interventions read “Complete Interventions”)

More than 30 More than 20 [ 6] Between 10-20

interventions
Lessthan10 | 0
interventions
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( W Evaluation Form

2.4 Workshop business activity

Only watch repair, or mainly watch repair with (a) the sale of watches limited to: (i) the sale of second
hand-watches and/or (ii) the sale of watches manufactured by the workshop and/or sold under the brand
of the workshop or the brand of the owner of the workshop and (b) the sale of jewelry, if any, limited to (i)
the sale of second hand jewelry and (ii) the sale of jewelry manufactured by the workshop and/or sold
under the brand of the workshop or the brand of the owner of the workshop.

OR

Watch repair together with the sale of first-hand watches of luxury brands (such as those listed in Section
2.1) provided that the workshop is an authorized dealer for each such brand, and the sale of jewelry, if
any, limited to: (i) the sale of second hand jewelry; (ii) the sale of jewelry manufactured by the workshop
and/or sold under the brand of the workshop or the brand of the owner of the workshop; and/or (iii) the
sale of first-hand jewelry of high quality and reputation for which the workshop is an authorized dealer.

yes no [0 ]

2.5  Education of applicant watchmaker

Degree from a horological school [6] Other [0]

Without degree but with at least 3 years
of experience (excluding training)

2.6 Experience of the applicant waichmaker (excluding training)

More than ten years One to two years
Six to ten years Less than one year [0 ]
Three to five years Ei]

2.7 Evaluation of the technical skills of the applicant following testing

Excellent Good

Average Poor

SIS
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