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AWCI Board of Directors 

Minutes of Meeting-Conference call 

December 3, 2013 

 

Members on the call:  Manuel Yazijian, Fred White, Henry Kessler, Terry Kurdzionak, Drew 

Zimmerman, Tom Nesbit, John Safranek, Jason Ziegenbein, Michal Blaszczyk,Joe Cerullo, Wes 

Grau, Chris Carey 

 

Non members:  Jordan Ficklin, Paul Wadsworth  

 

The conference call was called to order by Manuel Yazijian at 8:07 PM Eastern time. 

 

Motion #1 “Move to approve the minutes of the November 5, 2013 conference call” 

                  motion made by Henry Kessler and seconded by Michal Blaszczyk 

                  Voice vote-UNANIMOUS 

 

The first order of business was a continued discussion of the Horological Times policy for 

advertising, 

 

Motion #2 “Move to approve the advertising policy as amended” 

                  Motion made by John Safranek, second by Wes Grau 

                  Roll call vote-UNANIMOUS 

 

                   

Dear AWCI Members, 

The Board of Directors of AWCI, by the request of our advertisers, recently passed a motion 

defining an advertising policy and standards for Horological Times. The objective of this policy is 

to promote the use of genuine parts, to encourage higher quality workmanship, and support 

certification. This policy helps to ensure that AWCI consistently presents a professional image 

through its magazine. We recognize that restrictions on the sale of genuine parts have created 

an increased demand for non-genuine parts. Nevertheless, allowing the advertisement of non-

genuine parts endorses their use and reflects poorly upon our industry and our members. We 

will continue to regulate the advertisement of non-genuine parts in an effort to promote the use 

of genuine parts whenever they are available and to encourage their fair distribution. 

Advertising Policy for the Horological Times 

The publisher reserves the right to approve all advertising copy and reject any 

advertisements not in keeping with the publisher’s standards. The publisher may, at the 
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publisher’s sole discretion and for any reason and without notice, decline to publish or 

republish any ad, in which case any fees submitted or paid for such ads shall be 

returned or rebated to the advertiser. The publisher reserves the right to edit all copy. 

The advertiser and/or agency agree to assume liability for all content of advertisements 

printed. The advertiser will also accept responsibility for any claims or suits arising 

therefrom brought against the publisher. Printed articles may also be used without 

permission expressly sought, or payment made, on www.awci.com, the American 

Watchmakers-Clockmakers Facebook page, or via other media. 

Editorial material and letters of opinion are invited, but reflect the opinions of the authors 

only and do not represent the views of the American Watchmakers-Clockmakers 

Institute (AWCI), its directors, officers or employees. AWCI reserves the right to edit all 

submitted materials and is under no obligation to accept any submitted materials for 

publication. The appearance, reference, or advertisement of any product or service in 

this publication shall not be deemed an endorsement of such products, methods or 

services by AWCI, its directors, officers, or employees. 

Publisher’s Standards AWCI makes a concerted effort not to publish any advertisement 

which promotes or depicts practices not in harmony with our professional Standards & 

Practices for Watchmakers & Clockmakers. The advertisement of generic parts, tools, 

and materials is allowed when such advertisement does not possess any trademarked 

image, brand, or name. Advertisers can refer to the items by name, function, quality, 

size, and description but shall not indicate that the parts are generic, aftermarket, or 

non-genuine. Phrases like “to fit [brand name]”, “[brand name] style”, and “generic” are 

not allowed. Genuine parts can be advertised as such in accordance with the 

advertiser’s relationship and agreement with the manufacturer. 

We encourage advertisers to reach out to our members and market goods & services which will 

help them to professionally service their clients and represent themselves in a way which will 

“reflect positively on him or her, on the AWCI, and the entire watch and clock repair industry, 

including all of its participants.” – AWCI Code of Ethics 

-- 

The next order of business was the discussion of the proposed changes suggested by the 

Constitution and By-laws committee. When a committee presents a proposal, it does not need a 

“second”. The BOD then voted as to whether or not to put the vote to the membership. 

                  Roll call vote was taken. Nine in FAVOR, two OPPOSED (Chris Carey and John 

Safranek) 
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MID YEAR BOARD MEETING: 

The mid year BOD meeting and IAB meeting will be held Feb.11 and Feb. 12 in Daytona Beach 

Florida, to coincide with the NAWCC Regional on the 13th. 

 

SPARE PARTS COMMITTEE: 

Drew Zimmerman updated the board on the progress of this committee. A questionnaire has 

been created along with a list of watch companies. The committee will call the companies to 

obtain information about their spare parts policies. 

 

FINANCIAL STATEMENTS: The Board chose to receive financial updates on a monthly basis;  

quarterly statements will be put on the website. 

 

Motion to Adjourn made by Henry Kessler, second by by Fred White, voice vote-UNANIMOUS 

Meeting adjourned at 11:15 PM Eastern time; Next meeting by conference call on January 7, 

2014 

 

      Respectfully submitted: 

 

 

      Terry Kurdzionak, secretary 

 


