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 We just finished up our first survey of 2014 and we want to 

thank each of you for your participation.  The board of directors has 

looked over all of the responses and will be using the feedback they 

have received to help form policy for AWCI moving forward.  For 

the benefit of each of our members we are making a summary of 

the findings available to each of you.  In addition to the information 

presented in this document  we received many comments which 

will be taken into consideration in our efforts to constantly improve 

AWCI and provide value to watchmakers and clockmakers. 

Are you a member of the Ameri-
can Watchmakers-Clockmakers 

Institute?  

 
21% Former Members of AWCI 

Yes 94 72% 

No 36 28% 

Describe your main 

source of income: 
 

Do you display the AWCI 
Logo in any of the follow-
ing places : 

Web page 22 18% 

Workshop / Place of 

Business 

47 39% 

Business Card 18 15% 

Advertising 12 10% 

Lab Coat 15 12% 

Other 8 7% 
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Mark any of the fol-
lowing certifica-
tions you have 

earned 

AWCI CW 4 4% 

AWCI CMW 10 9% 

AWCI CW21 24 22% 

AWCI CMW21 8 7% 

AWCI CC 3 3% 

AWCI CMC 0 0% 

AWCI CC21 6 6% 

AWCI CMC21 0 0% 

WOSTEP 13 12% 

SAWTA 4 4% 

MBHI 4 4% 

Other 33 30% 

My annual salary derived from 

Horological work is: 

Principal Occupation Average Salary Number of Responses 

Clockmaker $34,629 27 

CC21 $57,000 5 

   

Watchmaker $60,278 54 

CW21 $63,824 21 

   

No AWCI Certification $60,645 31 

   

Total  
98 

Certified Clockmakers make 

40% more than the average 

clockmaker 

 

CW21 watchmakers make 

5% more than not certified 

watchmakers 
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Survey Respondents were asked to rate these programs on the following scale: 

1—“Not Valuable”  

5— “Extremely Valuable” 

 

Non-Members were asked the following variation of the question:  

How much of a factor would the following service offered by AWCI be in your decision to join 

AWCI? 

 

The following programs were seen as the most valuable: Horological Times, Technical Docu-

ments, Web Page, Academy of Watchmaking Classes, Affiliate Chapter Support, Library, and Refer-

ral Directory. 

 

The following programs were seen to have the least value: AWCI Merchandise, Affinity Pro-

grams (Shipping Discounts, Office Depot Discounts, Credit Card Processing, Life Insurance, Medical 

Insurance, Hotel Discount Card, International Payment Processing, Web Page Design) CC21 and the 

Annual Convention. 

 

The following programs showed a large discrepancy in value between different segments of the 

respondents: CW21, CC21, Referral Directory and Watchmaking Education 

 

Notes:The library, Affiliate Chapter Support and Affinity Programs were the only programs which 

scored higher among non-members than members (i.e. more likely to bring someone into the organi-

zation than to retain them.. 
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Survey Respondents were 

asked to rate these pro-

grams on the following 

scale: 

1—“Not Valuable”  

5— “Extremely Valuable” 

 

Non-Members were asked 

the following variation of 

the question:  

The following is a list of 

programs AWCI has con-

sidered offering. Please 

describe how influential 

the implementation of 

these programs would be 

in persuading you to join 

(or rejoin) AWCI 

 

The following programs 

were rated highest by 

both members and non-

members:  
 Maintain and publish 

(for watchmakers and 

consumers) a list of 

the major watch 

brands and their atti-

tudes and policies to-

wards spare parts dis-

tribution and inde-

pendent watch repair 

 Maintain and publish a 

directory of watch re-

lated businesses 

(brands, distributors, 

service centers, mate-

rial houses, etc)  
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Survey Respondents were asked to respond to the question using the following scale: 

1- Would definitely discourage me from attending a course 

2- Would somewhat discourage me from attending a course 

3- Would not affect my decision 

4- Would somewhat encourage me to attend a course 

5- Would definitely encourage me to attend a course 

 

The chart above shows that on average these decisions would not affect non-members 

likelihood of attending a course. The detailed responses on the following page are more 

valuable and show how many individuals would be “somewhat encouraged” or “definitely 

encouraged” to attend courses based on specific program changes. 
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More Courses taught by Industry representatives 
1- Would definitely discourage me from attending a course  5% 

2- Would somewhat discourage me from attending a course  3% 

3- Would not affect my decision     34% 

4- Would somewhat encourage me to attend a course  25% 

5- Would definitely encourage me to attend a course  34% 

 

4 & 5         59% 

More advanced subject material 
1- Would definitely discourage me from attending a course  4% 

2- Would somewhat discourage me from attending a course  2% 

3- Would not affect my decision     23% 

4- Would somewhat encourage me to attend a course  36% 

5- Would definitely encourage me to attend a course  35% 

 

4 & 5         71% 

Courses taught over a weekend 
1- Would definitely discourage me from attending a course  6% 

2- Would somewhat discourage me from attending a course  5% 

3- Would not affect my decision     21% 

4- Would somewhat encourage me to attend a course  23% 

5- Would definitely encourage me to attend a course  45% 

 

4 & 5         68% 

More brand specific training 
1- Would definitely discourage me from attending a course  6% 

2- Would somewhat discourage me from attending a course  4% 

3- Would not affect my decision     29% 

4- Would somewhat encourage me to attend a course  21% 

5- Would definitely encourage me to attend a course  39% 

 

4 & 5         60% 
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More introductory level courses 
1- Would definitely discourage me from attending a course  17% 

2- Would somewhat discourage me from attending a course  16% 

3- Would not affect my decision     41% 

4- Would somewhat encourage me to attend a course  12% 

5- Would definitely encourage me to attend a course  14% 

 

4 & 5         26% 

If AWCI Headquarters were located near a major airline 

hub (Atlanta, Dallas, etc) 
1- Would definitely discourage me from attending a course  12% 

2- Would somewhat discourage me from attending a course  4% 

3- Would not affect my decision     47% 

4- Would somewhat encourage me to attend a course  17% 

5- Would definitely encourage me to attend a course  21% 

 

4 & 5         38% 

Do you feel that access to and pro-
liferation of non-genuine and ge-
neric parts for luxury watches is an 
adequate solution to the "spare 

parts problem?" 
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Survey Respondents were asked to rate these programs on the following scale: 

1—“Does not concern me”  

5— “Extremely Concerned” 

 

 


